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New ad campa:gn B

chalks up recruzts 3 j_u_j‘_i,;f- B

STAT

" people when they cut out the draft»
- Before, we used to get a lot of peo-
T '* ple with rmlltary background. They
-rlf you ‘re mtelhgent skllled and ‘had served in the armed forces,
like a challenge, then it’s time for- traveled around ‘some and " were
the CIA. and you to know more _ looking for somethm" else to
about each other. That's assuming Pherson said. T
the CIA doesn’t already know alL " So the agency went to Madnsod
about you. . %V A RS Avenue Gaynor & Ducas created
‘In.a media advemsmg campaxgn “the new ads, aimed at a special type
that began last summer, the Central of person — ,“Not everybody can
»Intelhoence Agency is trying to re- work for the Central Intelhgence
cruit “men and women who want a - Agency, but }ou may be one of
career with a’ challenoe and re- them s n

.wards to match,”™ “~?-< ST Sp e o _'
~“'We're looking - for- alL minori-" “The ads have ap p eared m' b:g

» name newspapers such as the New
ties,” said’ Robert Peterson, CIA
personnel representatxve for the ~York Times and Washmgton Post,; >

southeastern region.” *Miami, with zgf,tfi’;“ ¢ g‘é;aéz-r?{es ge;reiatgogx;
its high concentranon of Hxspamcs, ~magazine for -Latins distributed in
fits- right into the picture.” Ma“y . Miaml, New York, Chicago and the
re%(ralsl;xaé%:een thetresu!t the - _’southwestern United States, ran a|
vera recruiters say, the” gy nace Cia display ad with a pro-
ad. campaign has ‘brought about e of an eagle on a black. back-
.t,x:?\x;r;endous tx;esults ood ' ground earlier this year. . .~
e've gg %:rll Avery kgoo rel- . This ad, like those in the news-.
sponse,” ~sai SPORESWOMAN ., h6rs, makes its pitch to the per-
Kathy Pherson. About finances, she son who has “the ability to piece to-
would, only'say the geency has got- Cother inforimation = from many’
ten its money's worth. . sources and build it into a picture of
In the past few years, a, tarmshed what’s happéning in the world.” -
image and other problems have The agency, which waats peé.ﬁl'e*
given the CIA trouble in recruiting with backgrounds in computer sci-
new agents. The agency tried small -

onomi i in -
ads in professional. journals for en- :’;:S;tﬁglas ?ais;uizi;neg;tfénig‘t--i
gineers or scientists and college 4 "

ics, photographlc lnterpretatxon and
2:;‘{?535;‘;% d?:; jo‘{)‘. épp hcatxonf _ physical sciences, has a new slogan:

“It's time for us to_ know ‘more
“I thmk we ]ost out on a lot c.f about each other.”. .72 <
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